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Future Forward distills ten trends at the intersection of consumers, content, and technology. At a high level, the ten trends
reveal that content is encompassing and enhancing consumers’ lives, becoming an immersive channel for self-actualization and
socialization to bring people together and provide new forms of connection.

OBJECTIVE
Reimagine how we build enduring models for the future of content creation, advertising, and distribution.
Identify white space opportunities for Turner and AdLab Board Members to fulfill unmet consumer needs.

BUSINESS APPLICATION
Food for thought for how we pivot the current ad model to better fit the new ways consumers are watching TV/video content and what
that content and its surrounding deliver systems should look like, as well providing guidelines for:

How to deliver content experiences that empower people in their search for truth
How to facilitate more participation in the content experience
How to create content experiences that have the power to improve people’s lives and help them meet personal goals
How to be transparent and offer contextually relevant content
How to curate content without enforcing the echo chamber effect
How to tap into the power of mood-setting or -changing content to provide deep emotional experiences
How to tap into diverse peer-to-peer networks to provide a space for safe, nuanced dialogues
How to use data to offer truly serendipitous content experiences
How to offer shared immersive experiences that flex between the digital and the physical world
The results will be useful for providing a clear rationale for existing ad products and strategies as well as clearing the way for TAL board
members to collaborate in order to pave a path forward and start ideating around what more transformational ad innovations they can
bring to fruition together.

METHODOLOGY

DELIVERABLES
10 trends and their evolution over time.
Guidelines for re-imagining:
Ad models

Distribution

Content Development

Moving from “Advertising” to “Experiences”

RESULTS
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Citizen Me

Mood Metrics

Consumers are seeking a platform
where they can use their activist
mindset for exploration and expression.

Consumers are increasingly moving
away from quick mood fixes to
seeking tools that help achieve and
maintain long-term mood states.

Empowered Self

Consumers are increasingly seeking
human engagement that motivates
and empowers them to make better
choices.

Momentainment

Consumers are seeking human contact,
comfort and productivity through
content that captures everyday
moments.

Editorial Life

Consumers are increasingly aware of
their own resourcefulness and apply it
to get access to more content in less
time.

Hyperlive

Consumers are taking of control of
when and how they choose to
immerse in virtual experiences.

Revelation Brands

Consumers seek education through
discovery and want brands to take
them on an authentic journey.

Conscious Codes

Consumers are seeking a more
intelligent ad experience that
recognises their intelligence.

Communal Comms

Neo Citizenship

Consumers are finding their roles within
communities where they can connect,
build ,debate, argue and differ to have
an impact in the real world.

Consumers live in a borderless world
of access and increased
understanding.

